Bringing It Together

e Scasons

/

Module 2

/

Style Tiles

UXDMC

Lesson 9

Motivation The Defining
Moment Of Self
Improvement

SEE OUR WORK

It is not because things are difficult that

we do not dare; it’s because we do not

dare that they are difﬁcult]




I.els
bring it all
together.

ove
000

Images,
Illustration -
Iconography

Colour

The Design Grid

solt Hoodie

votivation: The Delining

Mo ot OF Self
cinent

Forms +
Ul Elements

Motion

Typography



The Queen of
Style Tiles.




The Queen of
Style Tiles.

aaaaaaaaaaaaaa

aaaaaaaaaaaa



@TILES

A Visusl Web Design Process fos Clients & the Responsive Web

* WHAT ARE STYLE TILES? »
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“Style tiles are for when a moodboard
IS too vague and a comp is too literal.
Style tiles establish a direct
connection with actual interface
elements without defining layout.”

Samantha Warren

@samanthatoy




Moodboards
are 100 vague.




Comps are
oo literal




Multple
full comps
kl!l cute

aaaaaaaaa
mmmmmmmm




IFrankencomp.

It’s freaking terrifying.




O Look at all of these beautiful designs!




O Look at all of these beautiful designs!
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Style Tiles

My brother thrives on competition. Whether he is playing sports or working in sales, he is always more
successful if he has competition. If his motivation flags he can easily juice himself up with a quick

comparison of his progress toward a particular goal in comparison to others. He likes to keep score and

that keeps him motivated. He wants to win whatever competition is at hand
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Motivation ThefDe{ifnlng It is not because things are difficult that
Moment Of Se we do not dare; it’s because we do not
Improvement dare that they are difficult.

I know | fall into this category because | have a very difficult time with goals that | cannot see. It is one of

SEE OUR WORK the reasons | hate cleaning — sure you can see the results but with a busy family you know how long those

results stay visible!

Like the minimalist | enjoy breaking large projects up into small, bite-sized chunks so they are not so
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Fxperiment
quickly and
contextually.



Getthe client
involved carly In
the design process.




Theyv're low risk,
and efficient.
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Typical Style Tile

Branding Typographic Samples
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Branding Typographic Samples Colour
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Typical Style Tile

Branding Typographic Samples Colour lconography
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Typical Style Tile
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Create your Styvle Tile

- Now that you have the pieces you need from the
past five lessons, create your Style Tile for Lil’
Dancers!

- Challenge yourself to spend no more than three
hours total working on the layout. Remember, you
have most of the ingredients done already.

11l
Dancers

- Send it through Slack for feedback.

- As always, if you have any questions, reach out
through Slack, or send me an email
matt@filamentlab.com
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What Did We
I.ecarn?



What we learned Iin this lesson

Samantha Warren is a boss.



What we learned Iin this lesson

Style Tiles work because they’re contextual,
collaborative, and low-risk. They help us dispel any
misconceptions that design is filled with magic and “ta-
da” moments, and make for better client relationships.



What we learned Iin this lesson

Style Tiles can save tons of time in the design
process, and they can actually save a lot of
time in the dev process too.



Coming Up Next

Wireframes



